Dayananda Sagar College of Arts, Science, and Commerce
Internal Quality Assurance Cell
Marketing Club- TRIOC’s

Presents: Marketing Mania
Report of the Event Conducted

Department: BBA Date of Report: 24-10-2025
Sl Particulars Event related Details
No.
1. | Event* Marketing Club- Trio C’s
2. | Title of the Event | CELEBRITY SPOTLIGHT
3. | Date of Event 17/10/2025 4. Time 2.00PM-3:00 PM
5. | Venue Building No 13: Room No: 212
6. | Resource Person1 | N/A
Details
(Profile to be
enclosed)
7. | Topics Covered | NA
8. | Resource Person2 | NA
Details
9. | Topics Covered NA
10. | No. Faculty Internal: NA External: , NA
Participants
11.| No. Student Internal: 62 External: NA
Participants .
12.| Faculty Full Name Prof. Vidyashree, Prof. Rajendra Kumar, Prof. Jayashree,
Coordinatorls Prof, Lokeshwari
Department BBA/B.Com
Designation  Assistant Professor
13. | Student Full Name  Attiba Fathima, Farisha Khan, Baghya Kirana
Coordinator/s Madhumitha
Department BBA/BCOM
Designation Student Coordinator
14. | Total Expenditure NA Sponsors and Amount (if NA
any)
16.| Agenda of the NA 17. Provide the link of the Yes
Event report uploaded on College
(Attach a copy) Website
18. | Social Media Yes 19. Report sent to Newspapers?
Links If yes, provide
(Provide the links cuttings/images: o
\
of the report D
uploaded on Social _?T
Media) v
20. | Certificates NA 21. | Feedback Collected? | i
Printed? \ x A\




(Attach a copy**)

22.| Attendance Sheet | Yes 23, Photographs of the Event yes
Attached?’

24.| Summary of the | Dayananda Sagar college of Arts Science and commerce has organized the
Event Marketing Club Orientation on 17" October 2025 in building no 13 at 212 room

number. The “Celebrity Spotlight” event was an exciting and interactive activity
designed to test students’ awareness of popular brands and celebrity endorsements.
In today's world, celebrities play a major role in shaping consumer perceptions, and
brand slogans often leave a lasting impression in the minds of audiences. This event
brought together both aspects in a fun and competitive way.

Event Format:

The event consisted of two engaging rounds:

|. Celebrity Endorsement Round: Students were shown images or clues
related to popular celebrities and had to identify the brands they endorse.
This round tested participants’ observation skills, recall, and knowledge of
advertising trends.

2. Brand Slogan Round: Participants were presented with famous brand
taglines or slogans, and they had to correctly name the corresponding
brand. This round highlighted their familiarity with marketing
communication and brand identity,

Learning Outcomes:

« Improved recognition of brand—celebrity associations.

« Better understanding of how slogans reinforce brand identity.

» Development of quick thinking and marketing insight.

+ Promotion of teamwork, enthusiasm, and healthy competition among
students.
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Introduction to the Session
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Participants actively taking part in the session
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~ Dayananda Sagar college of Arts, Science and Commerce

Kumaraswamy Layout, Bengaluru-560111

Department of Commerce — B.Com.

The Marketing Club — Trio C’s

Date: 17/10/2025 Venue: Q|1
Building No.13

Time: 2:00 PM

EVENT : CELEBRITY SPOTLIGHT

Attendance
SL. No. | Name of the Participants l Signature
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Name of the Participants Signature
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< Dayananda Sagar college of Arts, Science and Commerce

Kumaraswamy Layout, Bengaluru-560111

Department of Commerce — B.Com.

The Marketing Club — Trio C’s

Date: 17/10/2025 Venue: 6['1?/
Building No.13
Time: 2:00 PM
EVENT : CELEBRITY SPOTLIGHT
Attendance
SL. No. | Name of the Participants Signature
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Name of the Participants

Signature
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